
#11 | MARCH 2017 | £2

THE WORLD'S FINTECH NEWSPAPER | THEFINTECHTIMES.COM

OPERATED BY FINTNEWS.COM

Econaut In The 
Future Financial 

Space

Banks hate Bitcoin, 
curious about 

blockchain

Blockchain for 
insurance - the 
change is here

Robo-advice for inclusive 
wealth creation
Robo promises to become a large 
market and cover most sectors, and 
goes far beyond investments...

UK regions attract more 
early-stage FinTech 
investments
London still dominates the UK FinTech 
sector but there are encouraging signs 
for other parts of the UK.

Fintech North
Fintech event in Leeds and a feature 
by Fintech envoy for the Northern 
Poerhouse.

Finovate Europe
In 129 seconds, in case you missed it.

Robotic process 
automation 
What's that got to do with the price of 
bread?

The Countdown to 
GDPR…
299(ish) days to go.

The digitisation of Forex
London continues to be the biggest 
market in the World for foreign 
exchange trades.

Proethical
Inspiring people and ideas on how to do 
good. In finance. 
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A Fintech World 
A view from the Financial Services Forum event at Henderson 
Global Investors high on the 12th floor of 201 Bishopsgate. A 
panel of Rob Sanders from DOOR, Dagmara Lacka of BoldMind, 
and Mark Bradbury of Apply Financial debated the fintech 
revolution and where in the cycle we sit today. 

The drive for increased speed leading to efficiency… or is it 
efficiency leading to increased speed? Automation of process 
to the point where full circle is achieved and having a human 
being deliver a personal service becomes the differentiator 
and the selling point. Startup methodology is being adopted by 
incumbents who cannot internally innovate with the efficiency of a 
disruptive upstart. Agreed. Innovation is easier to buy than create 
and nurture, though, once acquired, is it innovation anymore? 
Incumbents absorb the methodology, thereby increasing the 
speed of their own innovations, raising the bar for the next round 
of disruptors who will be approaching their markets in the near 
and visible future. Speed of delivery. Of new products, services, 
ideas, outcomes. Faster. Innovation leads to disruption, disruption 

creates new markets and expands old ones, disruptive companies 
acquire market share at the expense of profit, incumbents acquire 
loss making disruptors with market share for their client base 
brand technologies and attitudes. Consolidation occurs. The 
incumbents themselves rise as the market for b2B fintechs with 
build and buyout in mind. Innovation cools. Funding reduces. 
Everything seems to level out. It’s quiet. Then a new wave of 
innovation rises from the complacency, higher than before, 
the disruptors drive and ride the flow of change, disruption is 
king once again, pouring through markets and companies and 
departments shifting the old washing away inefficiencies polishing 
improving leaving frictionless systems in place. Another wave of 
automation frees the human from the mundane, the repetitive, 
the automatable, as robotic systems replace everything that isn’t 
a core feature of human creativity, abstraction, vision, we strive 
to make ourselves obsolete. Are we at the beginning, middle, or 
end of the fintech revolution…There is no beginning. There is no 
middle. There is no end. 
There is only the future and it is a page waiting to be turned.

Lemonade - the insurtech company powered 
by artificial intelligence and behavioral 
economics, set a world record for the speed 
and ease of paying a claim (in 3 seconds and 

with zero paperwork). This leaves traditional 
insurers feeling the squeeze as the sour taste 
of failure to inoovate gives them a double 
shot of incentive to do so Continued page 3.

Insurance on the 
cusp of big change?
The insurance industry is often seen as 
an ”Old Boys Club”, a conservative sector 
characterised by inertia. However, a rapid 
large-scale change seems to be imminent.
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The British Business Bank’s £400m 
NORTHERN POWERHOUSE INVESTMENT 
FUND (NPIF) has now been launched. 
The fund is aimed at boosting the North 
of England’s economy and will offer a 
mix of microfinance, loans and equity to 
northern-based SMEs at all stages of their 
development and growth.

Mavern Capital Partners together with 
Enterprise Ventures have been appointed 
managers of the £57m equity fund, with 
Mavern covering the North West region 
and Enterprise Ventures covering Yorkshire, 
the Humber and Teeside regions. The new 
NPIF equity fund will be looking to invest 
from £50,000 to £2m risk capital in small 
businesses and will be supported by 10 
Local Enterprise Partnerships, Growth 
Hubs and other local partners, with a view 
to leveraging further private capital.

Source: UKBAA

MONZO are continuing their community 
driven expansion with a new raise on the 
table, £22M this time, of which £2.5M is 
reserved for community / card holders. The 
pre money valuation is £65M, and with over 
£10M already pledged from community it's 
likely to be oversubscribed again. Let's see 
if they beat the 96 second record set last 
time, although it's rather cheating when 
you bring the entire crowd to the table. 
Good luck to CrowdCube, try not to fall over 
this time :)

Source: Monzo

AMICHAI LICHTENSTEIN, former Senior 
manager at HSBC has joined Apply Financial 
the L39 Fintech disruptor as a member of 
the board. 
In his role of board member Amichai will 
help Apply Financial refine and develop 
its solutions for Banks and other NBFI’s to 
build on its already impressive client base 
that includes Barclays, HSBC and AMEX.

Source: Apply Financial

STARLING BANK is to host its first 
hackathon, opening up its API to outside 
developers for the first time.

The hackathon makes Starling the first 
UK licenced bank to launch a public API in 
keeping with the ambitions of PSD2 and the 
Open Banking initiative.

Starling’s public API enables third-parties 
to access customer data (with their 
permission, of course) and build on top of 
the Starling Platform to create products 
and services such as chatbots, spending 
analytics, or connections with the Internet 
of Things. The open API also underpins 
Starling’s Marketplace model, which is set 
to launch in March 2017.
The Marketplace is a platform embedded 
in the Starling app. Allowing the bank 
to partner with and offer customer’s 
frictionless access to a range of financial 
products such as mortgages and loans, all 
from within the app. This is also intended 
to give customers the greatest amount of 
choice in provider with not only traditional 
rates and products, but options from 
innovative new fintechs and startups 
too. In the future, it could also extend to 
include integrations with lifestyle, retail and 
wellness products.

Source: Starling Bank

FINTECH.TV 
All you need to watch in fintech

50 handpicked insurtechs 
on stage. 

750+ insurance execs and 
investors in the audience.

The largest 
must see event 
in insurtech 
and insurance 
innovation 
worldwide.

10-11 May 2017

Check out www.digitalinsuranceagenda.com to get a taste.
Use the ‘FT200’ code for a 200 euro discount when you secure your seat!
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COVER STORY. INSURTECH

KATE GOLDFINCH, 
Editor of The Fintech Times

INCREDIBLE GROWTH

What the Lemonade’s ‘3 seconds’ case 
proves is that a./ it ’s technically doable, and 
b./ modern consumers are right to expect 
this level of service. "I try to avoid making 
claims but the process with Lemonade 
was so simple. I signed an honesty pledge, 
answered a few questions, and Lemonade 
reimbursed me in a matter of seconds!" 
said Brandon Pharm, Lemonade’s client 
whose claim set the record. 

This demonstrates what financial and 
insurance industries need to succeed - a 
technology-driven product, and consumer-
focused buying (post-buying) experience. 

(It also raises the question of how much of 
the slow motion claims process for most 
insurers is actually deliberately frictioned, 
in terms of timescale and claimants 
experience. Where’s the incentive to payout 
faster, to make it easier for people to claim? 
How much money is currently ‘held’ which 
will ultimately be paid out? And what would 
happen to the financial models of the 
companies involved if this vast stockpile 
were released? Perhaps this is one of the 
reasons why disruptive startup insurtechs 
can outperform competitors by paying out 
in seconds rather than months and giving 
the claimant an easy ride rather than an 
obstacle strewn one.)

At a time, there are limited technology-
enabled options for the traditional insurance 
market. However, the InsurTech industry is 
growing at an incredible rate (with almost 
4bn invested globally, according to CB 
Insights analytics). In 2015, investment in 
InsurTech startups was over three times 
higher than that in 2014, and continues to 
grow. The increase in financing and M&A 
activity in the InsurTech marketplace will 
have a major impact on the existing players 
in the insurance sector. 

“InsurTech is a necessary step for insurers 
and brokers to expand and grow their 
presence in the market. 48% of insurers 
believe that they will lose 20% of their 
business due to InsurTech in the next 
five years. InsurTech should begin to be 
adopted or at least considered by insurers 
and brokers that have yet to discover the 
benefits of using it,” Simon Gilbert, Founder 
and Managing Director at Elmore Insurance 
Brokers believes. He also notes, that “a 
lot is changing in how users of insurance 
products are utilising digital engagement 
to streamline the transaction. As these 
interactions evolve and develop into 
accepted models, the ability for insurers to 
better value risk should result in improved 
benefits”. 

DIGITAL INSURANCE 

Researchers, authors and bloggers consider 
different InsurTech trends and aim to plot a 
likely future, navigating the following: 
• Cost savings in claims, operations and 

customer acquisition; 
• Customised insurance development; 
• Advanced analytics based on machine 

learning and artificial intelligence; 
• Personal data protection and cyber 

security; 
• Platforms and marketplaces connecting 

insurers with customers; 
• Open architecture structure (open API); 
• Financial advice automation (robo-

advice); 
• Deep learning of blockchain technology 

potential as well as other technologies 
(e.g. VR and AR) and how it can be used 
in the insurance industry; 

• Incumbents collaborating with 
insurtechs.

“In our vision of the future, we see 
insurance becoming a customer-centric 
proposition whereby insurers proactively 
provide tailored end-to-end protection to 
their customers,” mentioned the recent 

PA Consulting Group’s research “The 
Future Role of Insurance – 2018 Vision”. 
The company’s researchers believe that, 
“advanced telematics will provide richer 
insights, such as contextual information in 
real time to understand driver behaviour. 
Wearable devices will enable proactive 
intervention with medical treatments, 
recommended physical exercises and 
overall protection. Building sensors will 
enable proactive intervention in the 
event of flooding and subsidence. Finally, 
new propositions will be provided via 
collaborative platforms to fulfil financial 
needs at different life stages such as 
pregnancy and retirement.”

We can see many key players (insurers, 
reinsurers, and brokers) taking steps to 
embrace innovation, including but not 
limited to:
• Munich Re and AXA cooperation with 

insurtech TROV; 
• Hannover Re US and startup Ladder’s 

joint initiative called ReFlex (automated 
underwriting platform); 

• In-house accelerator launched by 
Allianz (Allianz X) and disruptive 
innovation centre built by MetLife 
(LumenLab) to support promising 
start-ups; 

• Joint insurers’ efforts within B3i 
initiative (launched by AEGON, Allianz, 
Munich Re, Swiss Re and Zurich, 
including more than 15 members) to 
explore the potential of blockchain 
technology.

• All of the above initiatives have 
officially  proclaimed the aim to boost 
the growth of innovation through 
their effective implementation in the 
insurance sector. 

The question is:  will those steps result in 
the rapid large-scale change insurance 
industry needs or, as the sceptics believe, 
are these activities no more than just 
another declaration of the inefficiency of 
the heavy-footed industry?

WHEN LIFE GIVES 
LEMONADE...

At seven seconds past 5:47pm 
on December 23, 2016, 
Brandon Pham, a Lemonade 
customer, hit 'Submit' on 
a claim for a $979 Canada 
Goose Langford Parka.  
By ten seconds past the 
minute, A.I. Jim, Lemonade's 
claims bot, had reviewed 
the claim, cross-referenced 
it with the policy, ran 18 
anti-fraud algorithms on it, 
approved the claim, sent 
wiring instructions to the 
bank, and informed Brandon 
the claim was closed.  
Normally insurance 
companies are bound to 
payout in 30-45 days. 

"48% of insurers 
believe that they 
will lose 20% of 
their business 
due to InsurTech 
in the next five 
years." 
Simon Gilbert, Elmore Brokers

Insurance on the 
cusp of big change?
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To make the most of InsurTech, brokers must adapt to the benefits of connected 
channels and the data received within them. 

Insurers require data in real time in order to better 
price and rate the risks. New sources of data such as 
smartphone apps, Internet of Things and Connected 
Homes could possibly replace traditional underwriting 
data that has been relied upon for many years.

To this trend, Pay-As-You-Go insurance such as auto insurance policies that change rates 
depending on the number of miles and/or way driven should be rapidly adapted.  This 
form of InsurTech has several benefits, including; a discount on the insurance, lower 
travel costs and encourages consumers to drive less, which contributes positively to the 
environment. There are a growing number of user cases for Pay-As-You-Go insurance 
including insurance for the sharing economy and specific activity insurance allowing 
individuals to cover any one particular activity they are undertaking rather than for a 
whole trip which opens up coverage for domestic type activities currently with a very low 
penetration rate.

These emerging trends will continue to challenge the distribution models of brokers and 
insurers alike, but as consumer activity adapts to new technological offering we expect 
opportunities to open for new entrants to capture market share.

A CHANCE TO 
REVOLUTIONISE

Last month a global startup (Everledger) 
that uses blockchain, smart contracts 
and machine vision to help to reduce 
risk and fraud for banks, insurers and 
open marketplaces won an Annual Global 
Innovation Business Contest organised by 
NTT DATA in London. 
“This win emphasised the excitement 
around blockchain and its potential as 
a technology for different industries, 
including insurance,” said Bob Riddler, Vice 
President at NTT Data UK. 

According to Ranvir Saggu, the co-founder at 
Blocksure, blockchain will impact insurance 
in the same way that mobile technology and 
the internet revolutionised retail. “Compare 
2017 to 1980, we can now call home and ask 
which brand of noodles is required, look 
at product reviews whilst in store, send 
pictures to our friends via a social app to 
seek acceptance for a purchase right at the 

point of sale!” 
Ranvir Saggu also emphasises that only 
a small minority currently knows about 
blockchain; fewer understand how it will 
affect their industry; and even fewer 
understand how it can be applied. 

“We see the development of the technology 
falling into four stages: “Discovery” (the 
current phase where companies and 
engineers understand what it can do 
and achieve); “Adoption” (stage where 
companies will take it mainstream); 
"Challenge the norm” (there could be major 
challenges to how things currently work 
especially around geographic boundaries 
and regulation); “New world” (new era 
of insurance). Part of the “Challenge the 
norm” and “New world” will be influenced 
by successful InsurTech businesses from 
other areas such as the connected world, 
AI, machine learning integrating with 
blockchain. These new technologies will 
drive the production of much more data 
than we have ever seen before. Participants 
will want this data distributed quickly, 

From July 2017, Lloyd's will have the 
authority to monitor and regulate 
the data requirements as outlined in 
version 5 of the Coverholder Reporting 
Standards. A core set of regulatory, 
tax, premiums and claims information, 
the standards are intended to make it 
easier to work with the Lloyd’s market 
by creating consistent requests and 
collection of data from coverholders and 
TPAs.

In terms of impact on insurers, the 
mandate should cause minimal changes 
in procedure. Where additional data 
collection is required as standard, such as 
for underwriting, insurers should continue 
to request and collate further information.
Tools such as VIPR’s Active Reports and 
Intrali offer insurers a solution to collecting, 
cleansing and standardising data in 
compliance with the Coverholder Reporting 
Standards.
With the parameters of the mandate yet to 
be fully finalised, insurers should expect 
further guidance from Lloyds in January 
2017.
However, as it currently stands, many 
insurers still execute their underwriting 
processes manually, rendering them 
woefully inefficient, inconsistent and full 

of errors. Solvency II has re-set the bar 
when it comes to the data quality that 
binders are required to submit, with Lloyds 
announcing that organisations which fail to 
provide accurate data will be fined. With the 
inevitable pressure to modernise systems 
and to make them more transparent, the 
market is in desperate need of a more 
straightforward process.

VIPR’s Active Underwriter offers insurers a 
fast underwriting method, with business 
instantaneously quoted online within pre-
agreed parameters set by the capacity 
provider. It accommodates the end-to-end 
transaction of insurance business, in real-time, 
across Lloyd’s and international insurance 
markets and because everything is controlled 
within the system, it ensures compliance and 
automatically produces the reports required 
for Solvency II reporting.
Quote & Bind solutions will ensure the 
insurance industry is ahead of the curve, and, 
most importantly, able to write more business 
to boost profitability.

efficiently, and stored cheaply. Blockchain 
will be the central “railway infrastructure” 
that will connect everyone. It will need 
to be integrated with the exciting new 
applications for the insurance industry to 
reap the full benefits. Once this has been 
achieved, the payback will be huge,” he 
concludes.

Blockchain offers a great potential to 
decrease the costs and time to process 
insurance transactions to create new 
policies or to pay claims, Gary Nuttall, 
Managing Director at Distlytics Ltd., says.  
“It also allows the creation of new products 
and services. Cost reduction, efficiency 
gains and new product development 
is highly attractive to existing insurers 
and to new entrants.  It ’s likely therefore 
that blockchain will support innovative 
organisations whilst disrupting those 
who’re unable to adapt and adopt the new 
technology.”
Overwhelmingly, blockchain could 
strengthen the traditional insurance 
industry. 

“The incumbents could have faster, more 
efficient ways to reconcile claims. It would 
reduce the overheads and could compete 
with competitors on faster response 
for customers.  Smart contracts would 
have the highest impact on streamlining, 
it allows decisions to be made faster, 
without human interventions (and biases),” 
Anish Mohammed, Advisor at Ripple labs, 
concludes.

DATA
for insurance

More pressure is on
EXPERT COMMENTS

Only a small minority 
currently knows about 
blockchain, fewer 
understand how it will 
affect their industry, 
and even fewer 
understand how it can 
be applied. 

SIMON GILBERT, 
Founder and Managing Director, Elmore 
Insurance Brokers Ltd.

RICHARD 
BROWN, 
Director, VIPR
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BLOCKCHAIN 
IS THE KEY?

Blockchain will dramatically improve the 
working processes between all parties 
and across most areas in the insurance 
value chain. It creates a single, shared 
and logical view of data. The process of 
buying or amending a policy, making 
a claim and all supporting activities 
should be much simpler and more 
efficiently completed with the majority 
of frictional costs removed. Distributed 
ledger technology and smart contracts 
can be deployed to great effect, 
improving insurers’ ROE.

Insurance has a reputation for being a 
late adopter of technology, to suffer from 
a low level of client trust and to have 
inefficient (and often manual) processes.  
As a consequence, the adoption of a 
new technology that provides significant 
efficiency improvements, introduces 
systematic trust, allows comprehensive 
improvements to business processes and 
reduces the need for intermediaries, will 
disrupt existing incumbents if they choose 
to not exploit it.

Major themes where blockchain can be 
utilised in insurance include:
• As a single trusted ledger – this 

offers major operational efficiency 
gains through reduced/removed 
reconciliation and decreased auditing.  
It also delivers a significant reduction in 
the time taken to undertake processes 
by improving visibility to common, 
consistent, data.  A Trusted Ledger 
can act as a register of ownership, 
accreditation, etc. and can link in with 
IoT to provide complete traceability.  

• As a product – particularly through 
smart contracts to accelerate 
and automate processes – there 

are several projects underway to 
radically improve claims handling.   

• As an aid to digitisation – some 
areas of the market remain paper-
based. lockchain-based solutions 
will help the transition to zero touch 
processing.   An example of a move in 
this direction is from Traity/Kevin, a 
micro-insurance/p2p solutions, backed 
by Australian insurer Suncorp. It uses 
a chatbox-fronted blockchain solution 
to provide small financial transaction 
protection (currently up to $100). 

• As an integration of multiple 
technologies – using IoT and robotics 
to capture data, AI to perform complex 
analytics and blockchain to record 
events, data and documents in an 
immutable, trusted, form, will create 
many new insurance opportunities 
– already there are several stealth 
projects underway bringing together 
shipping container trackers, AI and 
blockchain to provide supply chain 
transparency, improved trade finance 
mechanisms and putting trade credit 
insurance platforms into place.  The 
volumes and values involved in 

international trade make the use cases 
highly attractive and may lead to a 
shift of InsurTech startups looking at 
commercial, and not just consumer, 
insurance.

Insurance is a major contributor to the 
UK economy. It provides significant 
employment and tax revenues and 
yet InsurTech has, until now, been 
overshadowed by FinTech and has received 
little Government support. This was very 
much the theme of the discussions at the 
recent All Party Parliamentary Group on 
Financial Services and Insurance.  The 
Government clearly sees InsurTech as a 
growth area and its likely we will see more 
active support for startups.  

The insurance sector is embracing both the 
InsurTech sector in general, and blockchain 
in particular, with alliances such as B3I 
(Blockchain Insurance Industry Initiative – 
with 15 insurance/reinsurance members) 
and R3 (which includes insurance companies 
from Asia and the USA).  The establishment 
of consortia, along with industry standards 
bodies such as ACORD (a Global Insurance 
Standards organisation), will enable 
interoperability between blockchains 

Customers experience in the insurance 
sector still lags way behind. Blockchain 
allows insurers to start developing models 
that reduce the burden on customers such 
as less data re-entry, one touch buying. 
This can be supported with greater control 
over digital identity using hash functions 

and will allow multiple platforms to be 
developed that can interact with each other.  
The FinTech community seems to be filled 
with challenger banks and alternative 
payment providers, all of whom are 
competing against existing banks 
and service providers. The InsurTech 
community seems to be more collaborative 
with startups working with existing 
insurers and we’re likely to see this trend 
grow as blockchain startups aligns with 
organisations that already have a major 
foothold in insurance.

Finally, EU GDPR contains some interesting 
provisions for which blockchain might be 
uniquely suited. Article 29 in particular 
relates to data portability and it ’s possible 
that blockchain could provide the means for 
customer data to be transferred from one 
insurer to another if a customer wishes to 
change their provider.

GARY NUTTALL, 
Managing Director, 
Distlytics Ltd

JAY CAREY, 
Chief Architect 
and Co-founder, 
Blocksure

combined with digital keys.Customers could 
unlock key pieces of data when required 
e.g. pictures of valuable items to prove 
ownership during a claim speeding up the 
process plus reducing fraud or allowing 
access to KYC information.
The real-time data qualities and extreme 

BLOCKCHAIN FOR INSURANCE - THE CHANGE IS HERE

EXPERT COMMENTS

low cost nature allows insurers to develop 
exciting and innovative new products 
which better suit buyers’ needs. Annual 
policies may cease to be the norm replaced 
by consumers buying alternative covers 
e.g. sharing economy, split products and 
subscription models.

Sales and administration processes are 
currently reliant on central systems or 
technology providers. Companies cease to 
operate if one fails. 

Blockchain’s decentralised nature removes 
the threat of a single point of failure and 
provides improved or reduced governance. 
Smart contracts are deployed to define and 
enforce what is allowed to happen. This 
will lead to the operational relationships 
between insurers and intermediaries 
becoming easier. Risk data and payments 
that were previously only provided on a 
monthly schedule will update automatically, 
real time and reconcile. Processes such as 
bordereau provision or journal uploads will 
be history.

See Page 14 for GDPR countdown
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ROBOINVESTING

Apart from the standard functionality, two 
key elements set Robo-advice apart from 
historical wealth management offerings. 
Firstly, investors can access the service at 
very low minimum threshold investment 
amounts, and secondly, investments carry 
a very low management fee (charged to run 
the portfolio). “Combine these elements 
with relatively sophisticated risk profiling 
and investment goal determination, and 
robo-advisers provide a channel that offers 
investment advice to everyone, regardless 
of how much money they have and their 
level of financial knowledge. As a conclusion: 
such automated platforms go some way to 
democratising participation in capital markets 
and can ultimately provide a level playing field 
for inclusive wealth creation,” said Ben Stokes, 
Managing Director, Actual Intelligence.

Widespread digital shift
TechFluence research shows a total 
investment of around $75bn in robo-advice 
models worldwide. There are 64 robo-
advisers in Europe as of December 2016, 
both in the B2B and B2C space, six of them 
collected more than €100m in assets. London, 
not surprisingly, is the epicentre of robo-
advice in Europe.
“We are entering an exciting and 
transformational period in wealth and asset 
management. What started as disruptive 
innovation amongst a select few robo-advisors 
is quickly developing into a widespread and 
accelerating digital shift across the entire 
industry. Institutions are quickly learning to 
service clients through multiple channels and 
segments as well as empower their financial 
advisors with automated propositions and 
the tools needed to improve relationships 
and grow their business. Many start-up 
firms are emerging with new technology 
in the fields of AI, content and portfolio 
management. Whilst others are evolving their 
business models to include white-labelled 
services and forge new partnerships and 
distribution channels. The regulators too 
are playing a crucial role to ensure that, with 
modernisation, personalisation and scale, 
comes due care and attention to investor risk 
and suitability. There are many challenges we 

face together in educating clients as we move 
from selling products to providing solutions,” 
said Anthony Christodoulou, founder, Robo-
Investing Europe 2017.

Pros & Cons
The Financial Advice Market Review (FAMR), 
jointly commissioned by the FCA and HM 
Treasury in August 2015 and published in 
March 2016, places considerable importance 
on the role that technology, such as robo-
advice, can now play in creating a more 
inclusive, accessible, engaging and cost-
effective advice market in the UK. The rationale 
for this is obvious, said Bruce Moss, Founder 
and Strategy Director, EValue. On his point 
of view, by automating the advice process so 
that it can be delivered remotely and driven 
by the consumer, costs will be cut sharply as 
a result. At the same time, consistent quality 
and through documentation generated by the 
process will provide a full and reliable digital 
paper trail to ensure regulatory compliance. 
“Finally robo-advice offers a scalable way to 
deliver advice not dependent on the ability 
to recruit, train, motivate and retain growing 
numbers of financial advisers,” noted Bruce 
Moss.
However, against these positives, two very 
considerable negative concerns currently 
exist. The first is to do with regulation. 
Although the FCA is supportive of robo-advice 
solutions in principle, the key point in practice 
is that the regulator has not lowered the 
suitability standard of the advice given. “The 
advice can be focused on a particular goal, but 
the consumer’s other financial circumstances 
must be considered to ensure that there 
are no higher priorities which might make 
the advice unsuitable,” stated Founder and 
Strategy Director to EValue.
The second concern is to do with the level of 
consumer demand. Beyond a small number 
of highly engaged investors, there seems to 
be little sign, in the UK, of pent-up consumer 
demand for new ways of making investment 
choices. “Indeed, in the fast-growing field of 
auto-enrolled pensions, the vast majority of 
new members are not making any investment 
decisions at all. Instead, they are simply 
accepting the default option provided for 

Robo-investing and wider robo-advice 
services have already changed the 
traditional wealth management industry 
for good. 

We’ve already broken down all the traditional 
barriers to wealth management – high 
fees, high minimums, jargon, complicated 
processes and lack of transparency and 
access, in terms of fees and performance.

Thanks to the ‘robo’s’, 
wealth management 
services are now open to  
a whole new generation  
of investors.

Now, people who previously couldn’t be 
serviced ‘profitably’ can access a new type of 
online service that allows them to enjoy the 
benefits of stock market returns, without the 
need to invest tens of thousands of pounds, 
go through lengthy face-to-face meetings, or 
indeed to have deep understanding of how 
investing works. It’s a market with massive 
potential – individually they may not be ‘high 
net worth’, but there are millions of ‘everyday’ 
savers in the UK and their collective cash 
savings is in excess of £700bn.

Robo’s are democratising participation in 
capital markets, in the sense that it opens 
up universal access to discretionary wealth 
management services, through low or no 
minimums, investment accounts that are 
easy to set up and monitor online, and 
straightforward access to your money with no 
penalties or notice for withdrawals.
The wealth management sector has been 
ripe for disruption for many years, and now, 
thanks to pioneering entrepreneurs and 
smart technology, that’s happening. The 
traditional players will start to catch up and 
develop their own platforms, but they’ll still 
be appealing to their traditional audience.
 

Historically, people haven’t needed to think 
about how best to make their money grow, 
since interest rates were sufficient to service 
‘mass market’ savers to a fairly satisfactory 
level. But, double-digit interest rates are 
a very distant memory and with inflation 
seemingly on the rise, cash savings need to 
be rescued. Savers will look for alternative 
ways to grow their money. It will take a while 
for people to understand and appreciate the 
risks and benefits of investing, but eventually 
it will become the norm and part of everyone’s 
personal financial planning, alongside their 
pension and mortgage.

The emergence of robo advisers was 
viewed as little more than an intriguing fad 
three years ago. Fast forward to today and 
we see the big banks have finally woken 
up and reacted - and with good reason. 

UBS launched SmartWealth last year and only 
a few weeks ago NatWest announced their 
intentions for a streamlined robo service, 
hot on the heels of similar murmurings at 
Barclays, Lloyds and Santander. But this is 
just the start. The true spirit and essence of 
the robo movement, if you can call it that, is 
about more than automation and technology. 
It goes beyond the ‘robo’ tag. On a macro level, 
the continued growth of digital businesses 
in wealth management will fundamentally 
change mass market consumer behaviour, 
reducing barriers between demand and 
supply, amplifying product choice, slashing 
costs, breeding accountability and ultimately 
handing control back to the individual. When 
played out, that’s the real change we’ll witness. 
And the companies to embrace that change 
are the ones that will be the most successful. 

For decades your average person on the street 
has been blindly unaware of the different ways 
you can invest money. It was a walled garden 
and, unless you had small fortune to pay the 
gatekeeper, you were never allowed in. With 
robo advisers like Nutmeg, social trading & 
investing networks like eToro, and other new 
real-time digital investment platforms, we’ve 
pricked the nation’s interest. They want to 

RICHARD THEO, 
CEO of Wealthify:

IQBAL V. GANDHAM, 
UK MD of eToro:

them,” said Bruce Moss.
It should also be mentioned and considered 
that some consumers need more help than 
others, possibly because their circumstances 
are complex. Rather than lose them it is 
important to be able to offer another option 
– advice over the phone or even face to face. 
Robo should be part of an integrated advice 
solution with the consumer in control and 

EXPERT COMMENTS

ROBO-ADVICE FOR INCLUSIVE 
WEALTH CREATION
Robo promises to become a large market and cover most sectors, 
and far beyond investments, the conclusion announced at the 
Robo-Investing conference in London. As the conference’s speakers 
mentioned, competition will be intense as barriers to entry are low. 
All the sub sectors of wealth management have robo-initiatives 
– from wealth managers, life & pension providers, and banks to 
software vendors.

able to decide how much help is needed. The 
technology and advice process should be 
consistent between each of these options so 
that consumer can move seamlessly and cost 
efficiently between them.

KATE GOLDFINCH, 
The Fintech Times
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UK regions attract more early-stage 
FinTech investments

The data for this research comes from the Fintech Global database, 
which provides up-to-the minute intelligence and analytics on trends, 

deals and companies across all FinTech sectors around the world. For 
more details from the report and from the interviews conducted with 

RegTech investors and innovators, visit www.fintech.global 

Information partner:
Fintech Global 

RESEARCH

London still dominates the UK FinTech sector and 
attracts over 82% of FinTech investment capital 
but there are encouraging signs that other parts 
of the UK are attracting early-stage investments.

Although the amount of capital invested in UK FinTech 
companies based outside London fell last year, analysis from 
FinTech Global, a data and analytics provider, shows that 
the investments in smaller deals actually increased and that 
a number of cities are building the credentials to establish 

themselves as early-stage FinTech hubs.

Overall UK FinTech investments dropped by 
just over 15% last year
Investments in private UK FinTech companies dropped 
15.4% last year from £1,113m in 2015 to £941m in 2016.  The 
apparent slowdown has been attributed by many to concerns 
in the second half of the year relating to Brexit. Regardless, 
the figure should be compared to the total of £622m in 2014, 
which shows that 2016 was still, relatively, a very strong year 
for UK FinTech.

UK regions are making progress in 
attracting earlier-stage FinTech capital
Over the last three years, investments in FinTech companies 
based outside London have increased slightly from £157m in 
38 deals to £168m in 36 deals and made up 17.9% of the total 
for the UK in 2016. This is a drop from the 25.2% share taken 
in 2014.

A closer look at the numbers reveals some more encouraging 
signs. The figures are somewhat skewed by a handful of large 
deals that were completed during the period. If investments 
over £10m are excluded from the regional data, the analysis 
shows that £34.5m was invested in 2014, £44.9m in 2015 
and £67.9m in 2016.  That’s almost a doubling of sub-£10m 
investments over three years, which clearly shows healthy 
growth for the early-stage part of the FinTech market outside 
London. 

Manchester, Cambridge and Edinburgh 
lead the city rankings
Some cities are clearly making their mark. Manchester, 
Cambridge and Edinburgh are building track records that may 
enable them to claim to be up-and-coming FinTech hubs. Of 
the 107 FinTech investments made outside London between 
2014 and 2016, the locations that saw the most deals were 
Manchester (13 deals), Cambridge (12) and Edinburgh (7). 

There are undoubtedly FinTech success stories developing 
in other cities as well, but that doesn’t mean it’s easy to be 
a FinTech start-up in every place in the UK.  Entrepreneurs 
building FinTech companies need to think more carefully than 
their peers in other sectors about where to set-up and grow 
their companies.

understand more about their investment 
options, they’ll seek out new ways of engaging 
with financial markets and they have a desire 
to trade and invest in a way that’s easy, smart, 
fast and low cost. But again, we’re at the start 
of the journey. 

Automated platforms 
help break down barriers. 
They make things 
simple and quick, they 
bring transparency to a 
previously very complex 
and obscure environment, 
they enable access to 
services regardless of your 
wealth, and they harness 
the combined wisdom 
and power of many like-
minded individuals into 
one dynamic force. 

But we must be careful here. Automation 
alone – the robo approach, per se – does 
not cure all ills. As an industry we still need 
to think ‘customer first’ and new entrants to 
the sector must be mindful they don’t over 
prioritise technology for technology’s sake. 
It is the driving force behind the many great 
new trading and investment solutions we’re 
all building but we must always make sure 
those solutions are genuinely tailored to 
people’s needs. Brilliant financial services 
should holistically encompass a customer's 
lifecycle with money – not just give them a 
one-off short-term fix. It’s all about them, not 
us. 

There is a new phase of fintech on the 
horizon, a new dawn in which we’ll see the 
growing importance of four fundamental 
things: partnerships, personalisation, big 
data and education. Those companies that 
best identify their allies and suitors and 
forge powerful partnerships and effortless 
working relationships will expand quickly. 
Personalisation: Understanding the customer 
on a personal level and tailoring services 
to them will come into sharper focus. The 
ability to combine, organise and manage big 
customer data will be paramount as it allows 
the best firms to build the best new products. 
And I believe we’ll see an enormous evolution 
in information management and education 
over the next few years. The perfect storm 
of high-quality bespoke insights and cutting-
edge digital services to execute investment 
decisions will make for an incredibly powerful 
proposition. 
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FINTECH NORTH

FINTECH NORTH – 
SHOWCASING LEEDS 
AS A FINTECH CAPITAL
In recent months the interest and activity in the FinTech 

sector in Leeds has heightened, with developments 

including the publication of a Council-funded report into 

FinTech in the Leeds City Region, the unveiling of plans 

for a new digital city and laboratory on the south of the 

city, and the plans for this year’s FinTech North event 

gathering pace.

Organised by Leeds-based Whitecap Consulting and White Label 
Crowdfunding, FinTech North is a one day conference taking place at 
aql’s data centre in Leeds on 26th April during Leeds Digital Festival. The 
goal of the event is to generate awareness, collaboration and to share 
best-practice within the financial services and technology community, 
thereby generating tangible economic benefits for the region.

Following the success of the inaugural event in 2016, FinTech North 
aims to attract 350 delegates and support from the FinTech community 
in the Leeds City Region, across the UK, and internationally. 

The agenda for the one day conference will feature a number of well-
known keynote speakers including the government’s Fintech Envoy for 
the Northern Powerhouse, the FCA, as well as FinTech gurus from as 
far afield as Toronto and Estonia. The speakers will cover hot topics 
including Artificial Intelligence, open banking, digital transformation, 
alternative finance, big data and analytics, and FinTech funding.

Organisations to have pledged their support to the FinTech North 
conference include aql, BJSS, Computershare, Munroe K, FiNexus, 
Leeds City Region Enterprise Partnership, West Yorkshire Combined 
Authority, and Nostrum Group.

Munroe K is a Leeds-based property investment and development 
company which is behind the plans to develop a digital city - ICON – on 
the south of the city. The project will see the current Leeds White Rose 
Office Park expand into a 72 acre centre for digital and technology 
innovation, including the ‘Y Leeds’ digital laboratory, which will be an 
anchor property for the new development.

DAN RAJKUMAR, Managing Director White Label Crowdfunding, 
shares why the FinTech North event will be a great opportunity 
for the region: 

“Leeds is now seen as a key FinTech and digital 

leader, outside London both for infrastructure 

and talent. FinTech North 2017 will provide the 

delegates with a fascinating day of insight and 

the opportunity to network with industry peers 

and some of the region’s best known FinTech 

companies and governmental bodies.”

SO I’M THE 
FINTECH 
ENVOY FOR THE 
NORTHERN 
POWERHOUSE…
My colleague and good friend @riteshs01 didn’t like 
the first version of this article. He REALLY didn’t like it 
and made sure, over the course of a range of emails, 
Slack chats, texts and calls, that I fully understood just 
how much he didn’t like it and why. Did I say ‘friend’? 
But, dammit, he was right. He felt that a plod through 
descriptions of ‘fintech’, ‘envoy’ and ‘NPH’ would not 
capture your imagination. Instead what was needed 
was a clear iteration of what was in it for you. So here 
goes.

(Before I get going though please allow this disclaimer – I’m 
paraphrasing what I’ve heard from various people and Departments 
in Central Government. I’m using my words to explain things that have 
been carefully crafted in terms of their content and messaging by 
people far smarter and wiser that me. So please give me a break if, in 
my attempt to translate and intermediate, I put my foot in it. It won’t 
be the first time and probably not the last.)

The Government has several priorities in its vision for shaping a future-
Britain. 
One is the Industrial Strategy, with its focus on developing a high-
skilled, competitive economy throughout the whole of the UK, with 
the Northern Powerhouse helping to drive forward growth across the 
North of England.
Another is a bet on fintech. This bet is grounded in several key reports 
(for example https://www.gov.uk/government/publications/fintech-
blackett-review) that emphasize the UK’s pre-eminence and bright 
future in this space. In other words, we are good at fintech and want 
to stay that way.

The good news is that the sorts of things that make us good at fintech 
in the UK exist in abundance in the north of England. For example, 

Leeds is a mainstream financial center of 
excellence (organizations like First Direct, 
Yorkshire Bank, Leeds and Skipton Building 
Societies live there – it’s where over 60% of 
us get our mortgages!). But Leeds is also a 
burgeoning hub for fintech: it has three good 
Universities, a range of hi-tech companies 
including ‘fintech’s’; the infrastructure to 
support a start-up economy (Leeds Council 
recently released £3.7mn to fund accelerators 
and other infrastructure); there are plans 
to build an entire digital ‘City’ in the south 
of Leeds (called ICON); and FiNexus Labs (a 
development lab for fintech) will be based 
there. This is a brief description of what is 
a very rich environment and I’ll elaborate 
in future posts. The better news still is that 
initiatives like this are emerging all over the 
north. Hurrah. The Government likes it and 
wants to support it! But how? 

I’ll limit myself to three key things here:

First, they’ve appointed ‘Envoys’ to act as 
conduits between Central Government and 
the regions. The first to be appointed are the 
two for the north (yes, two! The other is Claire 
Braithwaite, who is based in Manchester). 
As conduits we are there to assist with 
the implementation of policy, largely from 
Treasury and, here’s the interesting part, 
to reverse the flow of information. In other 
words, we are there to distil the needs and 
direction of the fintech community in the 
north of England and take it back to Treasury. 
So our first job is to build a community for 
fintech and Claire and I are thinking about 
how best to do this at the moment. Watch 
this space.

Secondly, the Treasury has a national event 
on the 12th April in London where UK fintechs 
will have the opportunity to meet and greet 
investors from all over the world. So get 
your marketing material together and get in 
contact with me, or directly with the organizing 
team (actually I’m part of that too) as the 
opportunity is huge. Sign up at www.events.
trade.gov.uk/fintech-conference-2017/ 

Thirdly, we have our very own fintech event 
for the north of UK! This is on the 26th April 
in Leeds and is called Fintech North. It’s 
an event I am putting together with range 
of stakeholders. Tickets are available at 
Eventbrite.

The point is there’s a lot going on, it’s all for 
you, so get involved and let's build the fintech 
community for the north together, and if 
you have any suggestions or are interested I 
would love to speak to you.

CHRIS SIER
Fintech Envoy for the Northern 

Powerhouse
Chris.sier@fs-net.org

@sierchris

 Fintech North is taking place 

on the 26th April in Leeds
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FINOVATE EUROPE IN 129 SECONDS. 
IN CASE YOU MISSED IT.

First to present was Angelique, CEO of 
GAINX, who introduced Flow AI, which they 
described as a tool for ‘innovation strategy 
management’, including showing where 
ideas are coming from, predicting what will 
happen to them, improving and measuring 
the ROI of ideas, preventing ‘Innovation 
Drag’.

Next up we had Danny Watkins from 
MARKET EARLY BIRD, which he describes 
as ‘Professional read-only Twitter for banks’, 
relevant for traders and analysts, presenting 
tweets in a cloud-based interface that is 
‘professional, read-only, compliant and 
organised’ using AI to identify the most 
relevant. 

Philip and John from JUMIO – the ‘biggest/
fastest-growing/market leader in online 
identity verification’ – focused on their new 
tool, Net Verify, an address verification tool 
that works with ANY household utility bill in 
ANY condition – even, as they demonstrated, 
crumpled and pulled recently from the bin. 

NCINO brought a little team to the stage 
to talk about their cloud banking software 
technology – an efficient, compliant end-
to-end operating system which they 
demonstrated with a client attempting to 
take out a small business loan and rather 
than being declined for a $250k, he was 
auto-approved for $150k and could provide 
more details to secure the higher amount.

Dutch company FIVE DEGREES took the 
stage with their client MUNNYPOT, an 
online financial advice service, a goal-based 
investment platform using a Whatsapp-Style 
chat-based interface making suggestions 
and recommendations for customers’ 
investments. 

James Stickland, CEO of VERIDIUM the 
identity access management company, 
introduced its new product – four-finger 

authentication or ‘4F,  depth of the image 
makes it harder to spoof. 

Dan at SALEMOVE introduced their hybrid 
robo/human experience, where customers 
are onboarded faster thanks to software that 
uncovers where in the sign up customers are 
getting stuck. 

John Saffron from PUSHFOR opened with 
‘Smart people push’, its technology is around 
content sharing, focused on the three Cs – 
conversion, control, and configuration, the 
platform lets you set permissions, and send 
documents with security.

COLLECTAI introduced an efficient debt 
collection service – a way to ‘reinvent debt 
collection’ with a platform/API that helps 
brands manage outstanding payments, 
invoices, accounts payable and debt 
collection, at a low cost while still creating a 
good client relationship. 

ING BANK POLAND came to talk about 
what they mean when they say innovation, 
and show off their new-look banking 
channel, built from scratch, it is ‘simple, 
intuitive, pretty’ and ‘built with customers 
for customers.’

Next kicked off  COMARCH, who introduced 
their assistant Myra, helping you manage 
your wealth while in your car, basically, a 
voice-controlled wealth management tool 
with some AI in the mix.

We then saw a new digital identity solution 
from SIGNICAT, suggesting banks were set 
to lose 43% of retail payments due to PSD2 
(Accenture stats) so they built a cloud-
based on-demand solution which in the 
German market uses live video to onboard 
customers. 

EYEVERIFY was, unsurprisingly, talking 
about an eye print ID solution, a biometric 

authentication method, based on the veins 
in the whites of your eyes, and is very secure 
and fast, and very hard to spoof, it can be 
used for the login process or authentication. 

ENVESTNET YODLEE was next; a company 
that was referenced by several others as a 
partner throughout the event with an open 
API platform and developers portal, where 
they offer data enrichment and predictive 
analytics. 

The guys at CONFIGO sported jaunty 
hats during their demo and showcased a 
‘personalised and contextual human-centric’ 
‘mobile experience platform’ that would let 
you target different audiences with the right 
content in real time. 

OPENTECH (plus David from MASTERCARD) 
presented its mobile payment solution, via 
a funny fake purchase of a Burberry bag, 
they talked of banks prevailing in payments 
and offering a ‘smooth, multichannel user 
experience’ that is secure and also acts as a 
cross-selling opportunity. 

Stefan and Kristoff from Aqubix presented 
a KYC PORTAL, helping with due diligence 
and compliance, their platform puts data 
in one place and provides a ‘holistic’ view, 
automating risk and notifying banks of 
suspicious behaviour. 

INFOSYS FINACLE presented a closed 
loop network for faster more transparent 
payments utilising smart contracts, based 
on pre-set business rules, and a shared 
ledger for a single source of truth. 

Next up was Brett King of MOVEN 
(Enterprises), the ‘only profitable neobank 
in the world’ according to him, and Greg 
Midtbo, CRO, who said that 2016 had been 
a ‘transformative year’ as they added 
another million customers and set up fintech 
partnerships with banks.

CrowdProcess introduced JAMES, a narrow 
AI for assessing credit risk in 6 minutes, you 
provide the data and the system builds the 
most appropriate model, parsing the most 
interesting columns in the data set, using 
machine learning. 

After lunch, Tobias, CEO of DSWISS, 
presented alongside Stephan from UBS, 
showing off a secure digital wallet, a digital 
version of the safe deposit box. 

Don and David from INFOLIO presented 
something a little different – tech for a 
digital workplace, demonstrating a digital 
canvas’ where you could share documents, 
categorise things, make lists, annotate 
documents, chat and so on – all in a secure 
way, it’s so cool that The Fintech Times now 
uses it.

Co-founder Marten Nelson presented 
TOKEN, a turnkey PSD2 compliant solution 
used by Fidor, whose Head of APIs Stefan 
Weiss was also on the stage demoing their 
case study which looked at the opportunity 
in open banking and the chance for banks 
to stay relevant and make money as PSD2 
comes into force. 

MISYS was next up, with Alex and Felix 
sharing their new product, Fusion Fabric 
Cloud, so that developers can access 
powerful valuation tools and reduce weeks 
of activity to minutes, powerful but easy to 
use, according to them.

CAXTON CEO Rupert launched his demo 
with the words ‘The future of the API is dead’ 
as Blockchain connectivity, he argued, is the 
faster, cheaper and more secure way to deal 
with payments. 

HOOYU – ‘Know who you’re dealing with’ 
– offered protection for businesses and 
individuals from scammers, individuals 
can use the system to check the identity of 
someone they are meeting or buying from, 
blending database checks, biometrics and 
document checks for the best confirmation 
of identity. 

BANKUP (powered by Solaris bank) is a 
smart fintech bank for small and medium-
sized businesses offering the functionality 
of a normal bank account plus added value. 

AIXIGO was all about technology for 
personal investments, or digital wealth 
management as an API, they showed some 
examples of how their background tech 
could power an Alexa app for portfolio 
development, ‘Your developers will love it’ 
said Mario and Marcus. 

Alex and Ike from EPHESOFT talked about 
‘extracting meaning from unstructured 
data’, and presented their document 
analytics platform which uses big data and 
unsupervised machine learning, and is 
already used by US intelligence agencies to 
spot criminal behaviour. 

By Kirsty Cooke, Maparesearch
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WEALTHIFY took the opportunity to 
announce that its investment services are 
now available as a white-label solution and 
went on to say that despite low interest 
rates, the stock market has risen 12.48% in 
the last year – so everyone should ‘Expect 
more from your money’. 

MENIGA demonstrated an API around 
financial fitness, comparable to Strava and 
Fitbit,  ‘We transform the way banks and 
advertisers use transaction data.’ 
 
MEMENTO announced that ‘We believe that 
money is social’ bridging the gap between 
social and banking and were one of the 
winners of best in show. 

MODE FINANCE demonstrated analytics 
and forecasting in credit risk management 
with systems for big brands, performing big 
data analysis, aiming to ‘Democratise credit 
rating and credit risk analysis’. 

EBANKIT claims that ‘All banks need to 
engage with customers securely,’ and 
launched 3.0 of their platform, helping clients 
to digitally transform with Omnichannel 
banking.

BACKBASE is a digital banking software 
solution that they claim is the latest 
innovation in AI and PSD2. 

Connor from LEVERIS introduced another 
‘modern banking platform’ – it’s ‘Not an app, 
bank, system, or middleware’ it’s an ‘End-
to-end digital banking platform or bank in 
a box...’ he claims if Google built a bank it 
would look like this. 

IPROOV lets you authenticate to online 
services from laptop and mobile, easy to 
use and secure (MORE THAN ANYTHING, 
apparently)...‘We can detect replays and 
spoofs – that’s why it’s so clever.’ 
 
Jeff Mullen from DYNAMICS claimed to 
be trying to ‘solve the largest problems in 
payments...the older but ‘revolutionary 
tech’ includes a double use card – you press 
a button for Visa, another for a loyalty card 
– and another one that doesn’t display the 
whole card number, so is useless if stolen. 

SWAPER offers ‘premium returns’ from its 
platform – it’s a P2P marketplace offering 
unsecured loans at 12% – 14% return, you 
choose the amount to invest, a term and are 
shown the expected return. 

EDGE LAB demoed its portfolio management 
technology, ‘‘We help institutions to digitise 
a crucial part of their business – Investment 

– in line with all the regulatory constraints.

First up is MITEK and general manager Sarah 
shows us how their identity management 
system works – KYC and a ‘pleasant digital 
experience’, they use AI and deep learning to 
improve the software.

XIGNITE offers financial markets data APIs 
(‘for your apps, in the cloud’) and ‘Reports 
of the death of API are greatly exaggerated,’ 
says founder Stephane. 

TINK, an app and also provider of software 
to the likes of SEB and ABN AMRO, presented 
their app that helps you keep all your money 
in one place, from any number of banks, and 
stay on top of your finances. 

UNBLU was another contributor talking 
about ‘creating an in-person experience 
online’... their tech focused on increasing 
engagement and sales on online channels, 
also with a co-browsing functionality. 

W.UP performed a delightfully pointless 
mannequin challenge to kick off their demo, 
which was for their new product SALES UP 
and a ‘happy digital banking experience’ 
where ‘banks are present’, combining 
internal and external real-time data to help 
with sales and marketing.’

TI&M  In their demonstration, for ‘end-
to-end digital onboarding’ that is ‘fast but 
also 100% secure’, they explained that their 
‘dynamic but compliant’ forms would change 
based on user inputs. 

WEALTH WIZARDS referred to themselves 
as the UK’s first online financial advisor, 
started in 2009 as a tech company, they build 
apps for ‘regulated financial advice’ and cite 
three differences from other robo advisors.

DORSUM introduced DAISY, a ‘new way of 
customer acquisition,’ BOTBOARDING.

I-EXCEED technology solutions introduced 
the Appzillon technology suite, apparently 
used by 50 banks globally, they mentioned 
PSD2 and Open APIs, but with a particular 
focus on corporate customers. 
 
ETORO, the world’s ‘largest social trading 
network’, with 6m customers in 100 
countries, presented their solution whereby 
users can follow (and copy) top traders, 
publish their own stats, and enjoy around 
20% returns.

ITSECTOR demonstrated its FlowCredit app, 
making mention of PSD2, third party APIs 
and augmented reality. 

WORLDCORE works in the payments 
space, they talked about ‘flexible, usable 
onboarding’ with the emphasis on security. 

HORIZN was a bit different, focused on 
solving the problem of accelerating adoption 
– quickly training customers and staff on 
how to use new features of your technology.
TWISTO PAYMENTS provide credit (‘fair 
financing’) for online and offline clients 
on a daily basis using a unique risk engine 
that helps provide financing solutions for 
underserved segments, offering credit at 
point of sale with ‘Buy now pay later’. 
 
 
‘Pan-European leader in payments’ 
WORLDLINE’ talked of bank switching in the 
digital age and were launching some tools 
intended to attract and retain customers – 
providing a link between banks and fintechs, 
using the internet of things. 

Graham and Nigel presented HOTDOCS, 
‘automated document assembly software’ 
that involved tagging a word document to 
turn them into templates. 

AVOKA wants to ‘make it easier for people 
to buy’ with their customer acquisition 
software.

Lawrence Cook of NANOPAY introduced us 
to a real-time frictionless payments solution, 
useful for cross-border, digital cash and B2B 
transactions, as well as capital markets 
settlements.

INVOICESHARING Invoices and receipts 
can be scanned and OCR tech/robots can be 
used for ‘touchless accounting’. 

Based in India, MARKETS MOJO basically 
provides information on companies to help 
with your investment portfolio. 

ICON SOLUTIONS presented around instant 
payments, saying that banks and PSPs 
should use open source code. 

ICAR had a decent onboarding (read: 
identity verification) solution, customers 
give their email and phone, then scan their 
ID, information is auto captured, a biometric 

solution is then used to confirm likeness 
(blinking required in the selfie).

Dave Tonge, CTO of MONEYHUB (Enterprise), 
presented a ‘platform not a product’ – ‘The 
Moneyhub solution empowers consumers 
to see all their finances in one place, get 
relevant insights from that data and plan for 
their futures. 

EFIGENCE launched its efi4 platform, a PSD2-
ready digital banking platform designed for 
each individual bank or financial institution. 

FINTEC SYSTEMS (Martin and Max) is a 
banking API provider offering ‘real-time 
financial data access,’ they help banks reduce 
fraud and risk by digitising the process and 
accessing unstructured and missing data. 

SENTIFI talked about making use of 
information on financial markets – ‘crowd-
based financial marketing intelligence’. 

CREALOGIX presented a VR solution that 
looked like the other PSD2-ready solutions 
we’d seen except with virtual reality goggles 
so users get a very visual overview of finances, 
spending, budgets and investments. 

VASCO – the security people – presented 
esign live, smile and sign ‘leverages the 
digital trust platform’ – from step one, 
security is validated. 

MODEL OFFICE was about making 
compliance ‘more engaging’ (‘Compliance. 
Alignment. Sustainability.’) 
 
BANK GUARD is a novel security solution 
based on using images instead of numbers/
letters, for creating one-time passcodes – i.e. 
replacing a card reader – and authenticating 
transactions. 

In 4 years, TRUSTLY has reached 29 markets 
and had 800% growth, it’s a direct debit 
product that helps with conversion (driven 
by convenience), churn, and security. 

Phew. Go have a coffee.

Mapa Research provides competitor intelligence within digital banking, to help 
financial institutions improve the customer experience. With hundreds of live 
bank accounts worldwide, Mapa provides unique insights across major retail 

banking markets – showcasing the actual user experience from both the public 
and secure parts of your competitors’ online and mobile banking services. Visit 

www.maparesearch.com for more information. 

Mapa Research provides competitor intelligence within digital banking, to help 
financial institutions improve the customer experience. With hundreds of live 
bank accounts worldwide, Mapa provides unique insights across major retail 

banking markets – showcasing the actual user experience from both the public 
and secure parts of your competitors’ online and mobile banking services. Visit 

www.maparesearch.com for more information. 
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FIN-ESSENCE CITY LIFE

SPRING LUXURIES TO SPLASH OUT ON
Uncovering the Essence of Modern City Life

SPONSORED BY THE MONTCALM ROYAL LONDON HOUSE

Take advantage of The Montcalm Royal London House’s 
new Daily Delegate Packages
Book your next meeting in the Montcalm Royal London House’s stylish surrounds and 
enjoy five star modern luxury while you work. Refreshment breaks, a buffet lunch, 
unlimited mineral water, state of the art facilities, WIFI, meeting accessories and full 
day room hire from just £85 per person. For more information contact the events 
team on +44 (0)203 873 4022 or email events@montcalmroyallondoncity.co.uk.

FIN-ESSENCE CITY LIFE IS SPONSORED BY

If you want to be featured in 
the lifestyle section, contact 

katia@fintnews.com

Emily Manson

Unlike some who choose to celebrate the 
season with an old fashioned Spring clean, 
I prefer to splash out on a few stylish new 
touches to add some flair and fresh colour 
to my home. A great believer in design by 
accessory, and being as artistic as a plank 
of wood, I also love nothing more than an 
independent artist who is able to create 
something truly special and unique, that 
visiting friends will covet and caw over.  

In London we’re blessed with many of 
these creative types, none more so than 
the zeitgeist-defining designer Kristjana 
Williams, whose artwork is no longer 
confined to pictures as she also creates 
wallpaper, cushions, ornamental globes, 
pouffes and even armchairs. With her 
designs commissioned for, among others, 
last year’s Rio Olympics, Fortnum & Mason 
& Penhaligons and four key pieces hanging 
proudly in The Shard, her nature-inspired 
pictures with vibrantly coloured details 
guarantee that no owner will ever get bored, 
nor visitor fail to be impressed. My favourite 
‘Wild Blue World’ and ‘The Knowledge’ 
cushions start at just £125 each.

If Spring light is what you’re craving, London 
artist Rosalind Freeborn’s new Papershades 
has harnessed that power to bring out 
her inaugural collection of spring floral 
lampshades – which incidentally are a snip a 
just £20 each, handily come flatpack by mail 
order and are remarkably easy to assemble, 
even for Ikea-phobes such as myself. 

Forget satin and silk sheets – it’s so 80s - for 
a touch of modern luxury take a look at Lula 
Green’s sustainably sourced and handwoven 
organic linen in 500 or 600 thread count. 

Founded just a year ago by a former City 
worker, Lula Green‘s handmade sheets and 
duvet covers are created in a family-run 
Italian mill and are as soft as a cloud on tired 
skin. Being bespoke, they can be designed 
to complement or match your bedroom’s 
colour scheme and can be embroidered 
with insignia or monogrammed as per your 
wishes. Prices start at £84 for pillow cases, 
£696 for duvet covers.

And finally, to complete this whirlwind 
interior accessories tour, I love nothing 
more than a rug. Not the Trump kind but 
the floor varietal and Sonya Winner’s multi 
award-winning London design studio nails 
it for fresh Spring luxury.  With brilliantly 
vibrant, highly original, statement designs, 
they provide a unique focal point for homes 
utilising shapes and geometric patterns with 
colour manipulation to create real impact for 
any room, from bijou hallways to expansive, 
open plan living and entertaining spaces. 
Particular favourites are her new season 
Colourwheel and Jewel rugs which start at 
just £960.

For more information on any of the products 
mentioned: 
Kristjana Williams https://www.
kristjanaswilliams.com/ 
Papershades  www.papershades.co.uk
Lula Green http://lulagreen.com/ 
Sonya Winner www.sonyawinner.com

As the sun starts to shine again it’s 
about this time of year I always get the 
urge for a bit of a rejuvenating splurge. 
After all, Spring is a time for rebirth 
and renewal and it’s the little luxuries 
in life that make it worthwhile! 

Sonya Winner’s multi award-winning rugs add style to any interior.

Kristjana Williams's artistic pieces for homes and offices.

Papershades: London artist Rosalind Freeborn’s beautiful 
spring floral lampshades starting from £20.

Real luxury for the 
best sleep: 

Lula Green‘s 
handmade sheets and 

duvet covers 

MONTCALMROYALLONDONCITY.CO.UK
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ROBOTIC PROCESS AUTOMATION…
WHAT’S THAT GOT TO DO 
WITH THE PRICE OF BREAD?

The Countdown to GDPR… 299(ish) days to go.

It decides it.
You’re in a Supermarket. Ok, so imagine 
a loaf of bread. It’s worth the most in the 
morning, when it’s just been baked and 
has that buy me look feel and aroma. As its 
freshness decreases over the day, the price 
decreases. Freshness is the price metric 
indicator for bread. 

Another product, non-perishable this time. 
Cans of soft drink. The sale of these is directly 
related to the weather. Hot weather, higher 
demand. So the price is linked to the outside 
temperature. Other products are more 
perishable, packaged sandwiches. Again, 
the price is set to automatically decrease 
according to the shelf time remaining. 
This kind of process already happens, but 
manually, the shop person goes round with 
the pricing label gun and stickers up those 
sandwiches 30 minutes to closing. It’s that, 
but gradually, incrementally, automatically, 
and because of that, theoretically more 

FUTURE

profitably. Other items can be priced 
according to how many are in stock. Those 
tins of soup look cheap today. These ideas 
are, in some instances, already implemented. 
The use of e paper price labels, rare in the 
UK for some reason but apparently quite 
common on the continent, being a key 
component. The e-paper labels, powered 
by the wifi in the shop, are programmed to 
adjust according to set criteria. The price of 
bread automatically decreases during the 
day, perhaps steadily, perhaps in surges that 
take into account shop footfall at specific 
times. The refrigerated drinks fluctuate in 
price, according to the temperature out 
in the street. The overstocked tins of soup 
are cheap, until the number of units falls to 
pre-determined levels, whereupon the price 
increases automatically. In this shop of the 
present and not so distant future, everything 
can be optimised, programmed to deliver 
pre-determined outcomes, working towards 
to the known economic principles of 
supply and demand in real time. It’s almost 

Information partner:
BOLDMIND

inevitable, a just in time principle, extended 
from one oend of the supply line to another. But 
are we being served? Is our daily bread simply a 
function to be optimised with the minimum of 
human intervention? Ingredients delivered by 
road drone to a supermarket bakery, mixed and 
baked by robotic system, placed on the shelf by a 
shop drone, where, if you sit long and patient, you 
can see the price tick down to zero. It’s an elegant 
metaphor for ourselves.

Companies today are using data in ways 
that were unimaginable when the current 
Data Protection Act was being drafted. 
We’re talking about an era pre Google, 
pre Facebook, pre Uber. Pre internet 
as we understand it. When the Data 
Protection Act was conceived, the idea 
of one company being able to see tens of 
thousands of taxi rides in cities worldwide 
was science fiction. In the coming years, 
connected devices will be designed to 
make our lives easier. But if the past is 
any guide, they’ll also throw up issues 
which the legislation hasn’t foreseen. 

THIS ARTICLE USES EXTRACTS 
FROM ELIZABETH DENHAM, UK 

INFORMATION COMMISSIONER, 
WWW.ICO.ORG.UK, AND IS 

COMMERCIALLY SUPPORTED BY 
VEGA SOLUTIONS.

That’s a challenge for the regulator, but it’s a 
challenge to businesses who want to – who 
have to – comply with the law. We’re all going 
to have to change how we think about data 
protection.
The new GDPR legislation creates an onus on 
companies to understand the risks that they 
create for others, and to mitigate those risks. 
It’s about moving away from seeing the law 
as a box ticking exercise, and instead to work 
on a framework that can be used to build a 
culture of privacy that pervades an entire 
organisation.
If a business can’t show that good data 
protection is a cornerstone of their practices, 
they’re leaving themselves open to a fine or 
other enforcement action that could damage 
bank balance or business reputation.
Having the right mindset towards data 
protection helps to future proof a business. 
It will put it in the right place to keep up with 
legislation. And if your clients adopt this 
mindset, and communicate it, consumers 
will know the companies are building privacy 

by design into their products and services, 
third party arrangements and future uses of 
data.
In May 2018 we’ll have new data protection 
legislation, both here in the UK and across the 
EU. The General Data Protection Regulation 
builds on the previous legislation: but 
provides more protections for consumers, 
and more privacy considerations for 
organisations. It brings a more 21st century 
approach to the processing of personal data. 
And it puts an onus on businesses to change 
their entire ethos to data protection.

A word from Vega Solutions, developers of 
the Sirius secure internet shell, a front end 
system to keep customers data safe:
Protecting data from unauthorised access is 
fundamental. Here at Vega Solutions we’ve 
developed a secure software with exactly 
this in mind. We call this system Sirius, it’s 
a secure web based front end which can be 
used to host existing or custom applications.  
Using a Sirius web portal can give you an 

added layer of security over the front of your 
existing applications providing you, your 
customers, suppliers and staff with safe web 
based access. The level of user access is fully 
configurable to match your organisation’s 
security policies and the system includes 
full logging to support compliance reporting.  
We would appreciate the opportunity to 
demonstrate functionality and pricing. You 
can find us at www.VegaSolutions.com

Sirius is our flagship product and we would 
welcome the opportunity to chat about its 
flexibility. It transforms business operations 
across any sector, creating increased 
efficiency and security.



15THE FINTECH TIMESFebruary 2017

The Finnish activist economist 
Akseli Virtanen has created a new 
cooperative hedge fund that mixes 
art and finance and challenges the 
entire space surrounding fintech.

I was invited to an advisory meeting with 
the London-based Danish film director 
Mette Reitzel who is planning to make a 
documentary about the Finnish political 
economist Akseli Virtanen and his futuristic 
hedge fund ‘Robin Hood Minor Asset 
Management Cooperative’
(you can see the trailer at http://www.
robinthemovie.com). Virtanen’s project 
came to existence in 2012 at the University 
of Aalto near Helsinki in Finland inspired 
by a team of artists, economists and 
philosophers and it was considered not only 
a technologically advanced investment fund 
but also ‘a piece of economic performance 
art’.  It is particularly the latter that excites 
me because as a futurist I believe that artists 
spot new trends in society long before 
politicians and economists.

The Robin Hood Cooperative has evolved a 
lot since its start five years and it is no longer 
just a happening but an interesting financial 
alternative fueled by fintech. Behind it 
is the Economic Space Agency (ECSA), 
comprising forty odd econauts ranging from 
economist and finance theorists over artists 
and lawyers to software architects and 
programmers - exactly what is needed if you 
want to re-imagine what the economic space 
may be in the future. The econauts want to 
create a new financial space of 21st century 
with new opportunities for all those who 
are excluded today and design platforms 
fit for a world where half of all current work 
becomes obsolete and still more people are 
living in a gig economy. 
The core of the Robin Hood Coop Hedge 
Fund is a trading algorithm called “the 
parasite” - it’s a “trend-following” algorithm 
that identifies herding behaviour among the 
big players in the stock markets and then 
make trades to try and profit from that. And 
it seems to work for Robin Hood. Part of the 
profit goes to the individual members of 
the cooperative and a part goes to various 
activists project decided by the collective; 
we see similar behaviour at Lemonade, the 
hyped New Yorker p2p insurtech startup.

London, regardless of any 
Brexit uncertainty, continues 
to be the biggest market in the 
World for foreign exchange 
trades, a third of global totals, 
in algebraic terms, NY + SG + 
HK = UK. 

Ever more entrants trying to cut a space whilst 
margins get thinner and thinner. The new 
‘challenger’ fintechs and forex companies are 
taking clients from the incumbent banks, for 
whom foreign exchange is, or at least was, 
one of the most profitable of their services. 
They’re now also competing against each 
other in ever tightening circumstances. They 
tend to adopt the no margin business model 
+ fees, or the small margin no fees. Either 
way it’s a close game in terms of making 
money by moving money.

As the people of the World become more 
digitised in their connections, more mobile 
in their choices, the movement of money 
becomes ever more necessary, and the 
expectations of digital transfer are a 
reflection of the times. It should, we think, 
be no different to sending a text, or email, or 
other digital communication. Indeed. 
The principle key is automation. Total 
automation. Everything automated can 
scale, and as it scales, the unit cost of activity 
decreases accordingly. Everything that isn’t 
automated is manual, and everything that’s 
manual can only scale by adding more 
people, more desks, more office space, 
more human resources, more recruitment, 
more everything that costs money. In a 
perfect Forex World human activity is totally 
removed from the equation. 

So why is Bank to (overseas) Bank transfer 
still not like sending an email? 
One of the biggest factors is the emphasis on 
the client to enter data correctly. Everyone 
knows what it’s like to typo an email address 
and get a return to sender a second later. The 
problem with bank to bank transfers is the 
failure to send notice can take hours or days 

At the moment ECSA is in the process of 
moving everything on a blockchain and 
turn Robin Hood Coop into a distributed 
autonomous organization (DAO) making it a 
hedge fund owned and run by nobody and 
everybody who has a share in the blockchain. 

Akseli Virtanen explains that financial 
technologies are moldable and just waiting 
for an artist’s touch to make something new; 
if we bring art to finance we can create entire 
new processes never thought of before.  
And this is why his project inspires me. The 
profit generated by Robin Hood compared 
to the big hedge funds is ridiculously little, 
although measured in 2 digits, but the 
Economic Space Agency reminds us that we 
can and indeed should try to re-define our 
financial future.

Akseli Virtanen reminds me of Andy Warhol, 
the pop artist who made copies of the 
commercial icon’s of America in the sixties. 
He showed his originality in the copying. So 
does Virtanen with his Parasite algorithm; he 
mimics the market and doesn’t try to hide it! 
On the contrary - he plays their game on their 
field. He will never be able to beat the market 
with the ‘parasite’ but he will bring investing 
to new audiences and in the process he tries 
to change the rules and expand the game 
board.  This is wonderful fintech pop art - and 
like the pop artists in the 50s and 60s helped 
us to better understand the society we lived 
in so does Virtanen help us understand 
and question fintech and future finance.  
He offers a new and needed dimension to 
fintech. Try to google “fintech and art” and 
you get 6 hits - this is unchartered territory 
that needs exploring.

Consequently, I have just signed up for a 
share in Robin Hood Coop; I want to be 
an econaut too. It will cost me 30 euro to 
become a member of the collective but that 
is dead cheap for a trip into a new financial 
space where nobody has been before.

to come back. The other even more irksome 
feature for a Forex fraught with snags is that 
the goal posts, and indeed the net itself, 
move, Banks merge, rules change,  nothing 
is static for long. An email address stays the 
same, indefinitely, whereas the Bank codes 
change, the rules of transfer change, from 
bank to bank, country to country, quarter 
to quarter, year to year. It’s a dynamic 
environment and it’s basically impossible to 
know when something has changed in such 
a way as to cause a failure to transfer other 
than by sending money and waiting to see 
if it’s accepted or bounces. In other words, 
it’s only possible to find mistakes by making 
them. And once you’ve made them, you 
have to fix them. And if you’re sending ten 
thousand payments a day and 2% are failing 
and require manual intervention, that’s your 
biggest cost and headache. It’s the human 
factor, making a payment to Manila? What 
you don’t know is it’s a holiday in the US, 
and the transaction is dollar linked, so it’s 
going to get delayed. Making payments to or 
via a Middle Eastern Bank? There’s religious 
holidays that are linked to the position of the 
moon. This and a thousand other things you 
don’t know. The data for the entire banking 
system would need to be available to you, 
and you would have to check it before you 
entered the recipient details in order to 
avoid the inevitability of exceptions.

The solution is for a single company, and 
it only needs to be one company that does 
it, to acquire all the bank data, clean all the 
bank data, and make it available completely 
integrated with algorithmic rules and rich 
functionality  for all companies to use in 
such a way as to enable them to have a ready 
made solution and avoid failed transfer 
attempts. The company doing this also 
needs to keep the data clean, updated, and 
totally current, and to know the intricacies 
of lunar determined religious bank holidays 
amongst other variables. 

NILS ELMARK 

Consulting futurist 
and the founder 

of Bankinglab.london

Econaut In The Future 
Financial Space

THE 
DIGITISATION 
OF FOREX

FUTUREFUTURE

Information partner: 
APPLY FINANCIAL. The company providing 
the solution outlined above.

Information partner: 
APPLY FINANCIAL. The company providing 
the solution outlined above.



16 THE FINTECH TIMES February 2017

PROETHICAL.PEOPLE

Oliver Huggins, 
COO of Rates Services at London Stock 
Exchange Group, grew up in the Suffolk 
countryside and went to Bristol University 
before beginning a career in the City 
in the mid-90’s. He’s got twenty years’ 
experience in financial markets, initially 
on the trading floors of large investment 
banks as a quantitative analyst and 
financial engineer, then building financial 
risk teams in the insurance and financial 
infrastructure sectors. Now he is at the 
London Stock Exchange working on 
developing new products and services 
across the interest rates and FX markets.

We talked to Oliver about doing good and 
supporting charities.. 

Why did you become a Rainmaker? 
I am part of the Rainmaker Foundation 
because it gives me the opportunity to 
provide practical support to the wonderful 
charities on the Accelerator programme, and 
to learn from the incredible people who run 
them.

The small but hardworking team of 
Rainmaker have a wealth of knowledge 
and experience and can provide immediate 
practical assistance. But their biggest asset 
is being able to leverage the Rainmaker 
network. Anyone in business – big or small 
– knows that the most important thing is 
the network effect. Rainmaker provides 
small charities the opportunity to network 
together, to learn and feed off each other. 
Furthermore they can benefit from the 
network of Rainmakers (the supporters of 
the Foundation), and their own professional 
and charitable networks. It’s amazing 
how someone you know will always know 
someone else who can help!

What is your favorite charity so far? 
It’s hard to pick just one! I am particularly 
moved by charities which provide 
opportunities to people from disadvantaged 
backgrounds, and also ‘second chances’ for 
those who have an unfortunate history. 
My wife and I have been privileged to work 

with two of the Rainmaker charities over 
the past year  - The Girls’ Network, which 
connects girls from the least advantaged 
communities with mentors; and the Centre 
for Criminal Appeals, which works for the 
reform of the British criminal justice system.

I’m also on the Board of a wonderful 
organisation called The Liberty Choir which 
provides a ‘through the gate’ programme of 
singing and social development for people 
who are serving custodial sentences. It’s run 
by two doughty and inspirational women 
who are great fun to work with. And I love 
singing: like all City workers I secretly think 
that in a different life I perhaps could have 
been an artist or entertainer!

Does London Stock Exchange Group 
support charities?
Yes, absolutely. Our LSEG Foundation 
supports charities in the UK and around 
the world with a focus on opportunities for 
young people. 

For example, LSEG’s partnership with Unicef 
has supported the Zambian Girls 2030 
programme which will help more than 11,200 
girls gain the skills they need to succeed in 
business. And dozens of other charities are 
also supported directly through the LSEG 
Foundation and the employee matching 
programme.

We recently held the Rainmaker Foundation 
Festive Fundraiser here at the Stock 
Exchange, where over £40,000 was raised 
to support a range of charities. We are the 
‘home of fundraising’ and one of the oldest 
Stock Exchanges in the world, so it was a 
fitting place for the event to take place. An 
opportunity to acknowledge and celebrate 
that the City is not just about making money, 
but also about using that money to do good 
and support our society.

What piece of advice can you 
personally would give City people 
supporting doing good? 
Get stuck in! If you spend too long trying to 
work out whether and where you should 
get involved you will sink into ‘paralysis by 
analysis’. Choose your target well and invest 
your time generously - who knows where the 
journey will take you.

Alison Hutchinson CBE, 
CEO of Pennies:

We’re an independent charity that has 
created a new standard for the payments 
industry, retailers and charities to enable 
simple, data-free giving. Our digital charity 
box gives customers the chance to add a 
few pennies onto transactions when they 
pay by card. We don’t collect any personal 
data, the retailer chooses the charity to 
support, and it’s a choice every time for the 
consumer to donate.

It was challenging, and I was told it 
would never work! But we have attracted 
the talent willing to forgo commercial 
salaries to help grow our ‘micro-giving’ 
movement. An ever-present challenge – 
because payments systems are increasingly 
complex and diverse - is solving the 
technology issues that arise to ensure 
Pennies is simple to enable for retailers.

I started young! I worked in my local 
family businesses and learned the facts and 
basics – customers first, attract and look 
after your team, make more than you spend 
and give back to the community you are 
servicing. This has remained my mantra and 
modus operandi ever since. 

A few touchpoints in my career: 15 wonderful 
years at IBM working across the globe, 
running a European consortium of banks, 
and latterly leading the global business 

for ecommerce solutions for financial 
services sector. I next joined Barclays Bank 
where I was the first CEO for a small digital 
subsidiary joint venture with Accenture and 
Barclays, and latterly Marketing Director at 
Barclaycard. 

Following a chapter at Kensington mortgages 
group plc where I became CEO and led the 
successful sale to Investec plc, I moved 
on, and Pennies was born. After 4 years at 
Pennies I started to build out a trustee and 
NED portfolio.

I am honoured to currently be on the board 
on Yorkshire Building Society and AVIVA Life 
Holdings as an independent Non-executive 
director. I have the wonderful benefit of a 
portfolio of fintech and insuretech related 
roles at a time when technology has the 
potential to truly transform customer 
journeys and servicing in business and in 
charities.

How can we get more women to 
become a FinTech leader? We need 
to inspire them! When people are inspired 
and supported, the world can be their 
oyster. We must ensure we have tools 
and resources to help people of all ages 
– starting in the teen years - to explore 
ideas and know where to go for help 
both technically, but also in starting up 
businesses.  There are some super labs 
being created by many firms, really helping 
to nurture new and evolving ideas. Getting 
the benefit of coaching and support from 
those who have been there is also helpful 
– as we all make mistakes so it is all about 
learning to progress.

My piece of advice for women 
wishing to pursue a finance career: 
Don’t try to be anyone else! Additionally - 
Never take no for an answer (in a positive 
way), listen to feedback, learn and find a 
different route... and there is nothing to 
substitute hard work!

Pennies, the digital charity box, is 
powering the retail, hospitality and 
leisure industries – directly enabled 
by payments technology – to give UK 
consumers the chance to donate ad hoc 
to charity.

Pennies, a charity itself, provides a frictionless 
and anonymous way for customers to add a 
few pennies to charity during a transaction – 
whether online, in-store or in-app.
It does not collect any personal data, the 
merchant chooses the charity to support, 
and it is a choice every time for the consumer 
to donate.

Nearly 40 million people - over 6 years - have 
made a donation in this way - to the tune 
of almost £9M. This money has supported 
over 200 UK registered charities, impacting 
on causes and communities throughout the 
British Isles and beyond.

Over 60 retailers are currently part of 
the ‘micro-giving’ movement, including 
Domino’s Pizza, Boots Opticians, Ask Italian, 
Evans Cycles, Topps Tiles, Hobbycraft – with 
the likes of Dixons Carphone rolling out.
Pennies estimates that if every UK 
cardholder* donated just once a month at 
an average of 30p (roughly a penny a day) we 
could raise £175 million a year of new money 
for charity.

Pennies



17THE FINTECH TIMESFebruary 2017

TECHNICALLY CHALLENGED? BUILDING THE NEW ECONOMY 
ROADMAP FOR THE CHARITY SECTOR

If I were to give you two choices to 
support an organisation working 
on reducing recriminalisation rates 
of offenders, which one would you 
choose? The latest EdTech solution 
for daily learning and rehabilitation 
that claims an incredible 0% 
reoffending rate among its 20,000 
users over 4 years; or a local non-
profit reaching over 100 young 
people a year through its 1:1 life 
coaching programme that had seen 
reoffending rates drop to 10%, and a 
significant improvement in prisoner-
officer relationships?

Both examples show the importance of 

investing in the personal development of 

offenders to unlock their human potential 

and give them a better chance of reintegrating 

into society, but one is scaling exponentially 

and the other is caught under the weight of 

government spending cuts and struggling to 

survive. 

At the moment I’m transitioning from my 

role sourcing emerging tech opportunities 

for investors and corporates, to joining the 

Rainmaker Foundation to help scale a Charity 

Accelerator, which aims to create a safe space 

for innovation that is sorely missing in the 

sector.

I constantly see Tech for Good examples 

that are rising up to disrupt the way charities 

have traditionally dealt with social problems, 

offering data-driven solutions and capturing 

the market space for delivering these services 

before charities have even realised that they 

no longer hold the industry monopoly. 

For most small charities, when you speak 

about integrating technology, they think 

of social media tools for increasing 

fundraising. They’ll be familiar with peer-to-

peer fundraising platforms like Just Giving, 

and trying to channel traffic to their pages, 

but they’ll have very little knowledge of the 

business model or technology behind it that 

enabled it to become such a widely used tool. 

The leap to thinking about how technology 

could help them improve the sustainability 

of their organisation and serve more 

beneficiaries in a better way, simply hasn’t 

emerged for most yet. We see a two-tiered 

situation coming about. Where at the top-

level, the larger international NGOs are 

directing millions to innovation, spurred-on by 

the potential of humanitarian technology for 

delivering aid more quickly and transparently, 

according to real-time data on need. While 

at the second-level, smaller organisations 

remain disconnected from this discussion 

and locked into current models of operating, 

because their budgets are principally made-up 

of restricted funds from donors that require 

output delivery on existing programmes. 

Moreover, trends in philanthropy are 

starting to play an increasing role in 

shaping how charities cope with these 

industry shifts. Impact investment, social 

finance, the impending move away from 

the traditional grants-based system to one 

based on demonstrable social return for 

investment, has great potential for opening 

up a new generation of philanthropists, 

seeking to source and support deep societal 

transformation. 

However, there is a real risk that many small-

medium charities simply won’t have the 

financial flexibility to reassess what they are 

doing and how they are doing it, to be able to 

keep up with the changes expected of them 

by the 21st century philanthropist. 

The Rainmaker Foundation, an organisation 

originally set up to inspire generosity among 

those in the business world and connect them 

to charities supported by our programmes, 

has seen tremendous change over the last 

year. With a Chairman that has existed several 

businesses and a CEO transitioning from 

the tech startup ecosystem, asking the hard 

questions was inevitable. How can we become 

more efficient and transparent? How can we 

achieve greater impact? What is our highest 

point of contribution for the sector? Was it to 

continue to open up channels of philanthropy, 

or was it time to start challenging the status 

quo?

Along the way we opened up a new dream 

for ourselves. To create a safe space for small 

charities with big potential to learn, experience 

and experiment with disruptive thinking 

and innovation, to help them navigate these 

impending transitions.

This led to some deep and proactive changes. 

We’ve begun to transition to a 100% impact 

model in order to establish a Rainmaker 

Innovation Fund to provide finance for our 

Accelerator charities to pilot new ideas. 

Secondly, we formed new partnerships to 

create a startup style ecosystem around the 

third sector, to give charities access to the 

same vital tools, resources and mentorship 

available in the commercial world, to help 

them thrive. We’ve even started developing 

our own tech platforms to fill some of the 

gaps in the sector and productise elements of 

our work to fund core costs. 

In other words, we’ve peaked our heads 

above the parapet, seen a wave of change 

coming and done our best to shift our way 

of working to help level-the-playing-field for 

small charities not to be carried under by the 

current.  

From 19-22 April, we’ll be taking part in the 

New Economy & Social Innovation Forum, 

which is bringing together change agents 

from across the business and civil society 

spheres in Malaga, to lay the foundations for 

a new global manifesto for a dynamic, fair 

and sustainable economic model for the 21st 

century. 

Technology may hold the power to reshape 

the way our world operates, but it’s the voice 

of the social sector that can guide it towards 

a new economic narrative, to close the gulf 

between purpose and profit, and set in motion 

a new era of conscious business.

With charities and traditional industries being 

disrupted in equal measure, we have a unique 

opportunity to work together to find a mutual 

language for navigating this new paradigm 

and bringing us closer to an economy and 

society that centred on the common good. 

Early bird tickets are available until 28th 

February and we hope to see you there! 

ABOUT RAINMAKER 
FOUNDATION
As technology continues to play a 
growing role in disrupting traditional 
industries and shaping the future 
market economies, charities have to 
find ways to adapt to new realities 
in our changing world. They must 
learn to use these shifts not just to 
retain their relevance, but to thrive. 
We exist to build a bridge between 
small charities with big potential 
and the most brilliant and generous 
business minds with a strong focus 

on innovation. 

JOIN US IN DOING 
SOMETHING GOOD.

PROETHICAL.OPINION

"Technology may 
hold the power to 
reshape the way 
our world operates, 
but it’s the voice 
of the social sector 
that can set in 
motion a new 
era of conscious 
business."

CHARLOTTE NEWMAN, 
COO 

Rainmaker Foundation
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Nearly a month to the time of writing, online Bitcoin wallet provider Cryptopay, 
notified its users in the UK that deposits and withdrawals in pounds would be 
declined due to the "updated bank policies." Cryptopay did not state categorically 
the particular updates that have given rise to its current actions. Since the rise in 
popularity of Bitcoin, restrictions within the UK targeting the cryptocurrency has 
been a recurrent event. Cryptopay is not the only exchange taking such a drastic 
decision. Nearly a dozen other exchanges have seen issues with UK deposits and 
withdrawals throughout their existence. For some reason, the UK banking system 
does not take kindly to Bitcoin companies.

WORLDWIDE 
PHENOMENON: BANKS 

HATE BITCOIN, CURIOUS 
ABOUT BLOCKCHAIN

Banks hate Bitcoin
George Basiladze of Cryptopay is of the 
opinion that traditional banking systems 
all over the world are not comfortable with 
Bitcoin. According to him, Barclays, one of 
the largest world regulators, has recently 
updated its policy towards private banking 
and e-money services and, subsequently, 
a wave of license revocations stroke all 
over. A good example is Safello, which has 
passed through Barclay's own aggregator 
but have yet to open a bank account. 
Basiladze says: “Currently, sending just three 
payments with "Bitcoin" reflecting anywhere 
in the transaction is enough to attract a 
bank account closure in the UK zone.” He 
notes that the hatred towards Bitcoin is a 
worldwide phenomenon.
Such situations are not peculiar to Cryptopay 
as their competitors are also expected to 
face difficulties in one form or the other.

Banks are afraid of losing 
control
Another point noted by Basiladze is that the 
goal of Cryptopay and similar services is 
aiding those who can't open a traditional bank 
account, so it's no wonder traditional banks 
are uncomfortable with the competition 
that such systems bring. Traditional banking 
services cherish the control that they have 
over the people and their money and will do 
everything within their powers not to let go.
Bitcoin offers a system that returns control 
and power to the real owners of money and 
the only way to fight for it is to show the will 
of the people - i.e. using Bitcoin and private 
banking services. 

Banks are curious about 
Blockchain
Irina S. Zimakova, the co-founder and vice-
president of the European Blockchain 
Federation, claims that the perceived fierce 
resistance of Bitcoin by banks, in general, 
seems somewhat blown out of proportion.  
On a finance level, she says, Bitcoin is a finite 
virtual currency with front-end (e-wallet) 

stability issues and a scalability capped at 
approximately 21 mln, making it a curiosity 
and not a threat when compared to the 
trillions of euros in effect. She also notes that 
EU banks are experimenting with their own 
Bitcoin cryptocurrency, such as Dutch DNB 
Bank with “DNBcoin.”
Meanwhile, economically speaking, banks 
worldwide and, in particular, the European 
Central Bank wish to gain more control 
over evolving cryptocurrencies in an effort 
to manage future long-term risk. Zimakova 
notes that a few weeks ago European 
Parliament proposed amending a directive 
requiring all member states to identify 
Bitcoin owners as of June 26, 2017, in order 
to halt anti-money laundering (AML) and 
terrorist financing. A salient detail is that a 
very recent Europol report explicitly states 
there is no evidence of ISIS using Bitcoin as a 
means to finance its activities.
Zimakova says:

“Young people have idealistic 
views of tomorrow's world 
that catalyse change. 
Banks and politicians defy 
change because to them it 
equals risk. We should not 
be worried over Bitcoin or 
other cryptocurrencies, we 
should worry more about 
the Blockchain -Bitcoin's 
underlying technology- 
which will transform the 
world as we know it. ”

Zimakova concludes by saying that as the 
acceptance of Bitcoin grows by over 100,000 
merchants, the likes of Apple and Mercedes 
will spiral into the majority and the adoption 
of Bitcoin by banks, ultimately, is only a 
matter of time.

By Iyke Aru

DISRUPTS.COM

London based fashtech startup Search Style Ltd. 
make B2C and B2B products for fashion inspiration

Collaborating with street style photographers, content creators and influencers 
from social network ‘SearchStyle.com’, All Eyes took to the streets during London 
Fashion Week to produce comprehensive reports for designers, stylists and 
buyers that spotlight emerging street style trends from the capital. 

The reports are available for purchase at AllEyes.co and cover emerging trends 
in colour, pattern, texture, styling and more and are packed full of photos of 
influencers on the pavements of Soho, backed up by social statistics. Two years 
in the making, and currently under construction, AllEyes will soon be releasing 
their first B2B platform – a fashion inspiration tool for designers, stylists and 
buyers. All Eyes unique take on trend analysis is based around real social content 
– it’s unbiased, real-time, user-generated and geo-specific. With a growing 
community of 750+ trend scouts posting from over 60 countries worldwide, 
they provide insights into current global fashion trends as they appear from the 
street.

UK’s Leading Startup to Compete for A Shade of $1 
Million in Los Angeles
OLIO, a free app that connects people with their neighbours and with local 
businesses so surplus food can be shared, has been selected as one of 30 
startups from across the world to be a finalist of Chivas Regal’s ‘The Venture’ 
competition; a global search to find and support the next generation of startups 
that want to succeed while creating a better future for society.
OLIO has been chosen to represent the United Kingdom in the upcoming Chiva’s 
‘The Venture’ global final in Los Angeles in July 2017. The 30 finalists from across 
six continents will have a chance to pitch for a share of a $1 million fund in front of 
an expert panel of judges who are looking for businesses that can offer scalable 
and sustainable solutions to real world issues.
The app itself has already attracted 140,000 users and enabled over 175,00 
items of food to be shared – equivalent to 35 tons of food and 80,000 meals.

News Compilation
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BlockShow Europe 2017 @ Munich, Alte Kongresshalle
The reason you don’t want to miss Blockchain. Blockchain can be 
confidently called one of the most revolutionizing technologies for the past 
few decades. The great number of companies and the whole markets have 
already appreciated the benefits Blockchain brings to business. More than 
70% of entrepreneurs and specialists dealing with Blockchain note that the 
main advantage of this technology lies in a reduction of operational costs. 
This, undoubtedly, is true; in fact, Blockchain is exactly the thing that can 
provide every company with transparency and disintermediation, help with 
process integrity and just simplify the things.

Discount code 20%: BLOCKSHOW17

APR

6
Fintech North 2017 @ Leeds, Salem Chapel
Following the success of the inaugural event earlier last year, FinTech North 
2017 is once again set to take place during Leeds Digital Festival week and 
aims to attract 350 delegates and support from the FinTech community in 
the Leeds City Region.

APR

26

Innovate Finance Global Summit @ London, GUILDHALL
FinTech takes over London for a special two day event in 2017 – and we 
want you to join us.
Innovate Finance Global Summit (IFGS), the world’s biggest celebration of 
achievement in FinTech, happens on April 10th – 11th 2017 across the City 
of London. The annual event is the most prestigious conference for the 
financial technology industry, a platform that convenes the world’s global 
institutions together with startups, policy makers and investors to share 
ideas and solutions to the challenges facing financial services.

APR

10-11

ICT Spring 2017 @ Luxembourg, European Convention 
Center
ICT Spring is a Global Tech Conference hosting an array of International 
Professionals. This two-day yearly event is held in Luxembourg City, at the 
heart of Europe, and offers the participants a unique opportunity to deepen 
their Digital Knowledge, capture the Value of the fast-growing FinTech 
Industry, and explore the impact of Space Technologies on Terrestrial 
Businesses, through exhibitions and demonstrations of the latest Tech 
Trends and Innovations. ICT Spring is also the perfect place to network with 
peers and future business partners.

MAY

9-10

DIA AMSTERDAM 2017 @ Amsterdam
The must-see event for insurtech and innovation in insurance. Innovative 
solutions for new revenue streams, sophisticated underwriting, even 
leaner operations, effective customer acquisition, and increased loyalty and 
advocacy, and much more.
Mobile, social, advanced analytics, machine learning, API's, the internet 
of things, blockchain, wearables, connected home devices, ehealth, car 
telematics, ... anything goes.

MAY

10-11
ifgs.innovatefinance.com
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